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I. Meeting Procedures 

Senao International Co., Ltd. 

2026 General Shareholders’ Meeting Procedures 

 
 

I. Announcement of the Commencement of the Meeting 

II. Chairperson’s Remarks 

III. Reporting Matters 

IV. Recognition Matters 

V. Discussion Matters 

VI. Special Motions 

VII. Meeting Adjourned 
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II. Meeting Agenda 

Senao International Co., Ltd. 

2026 General Shareholders’ Meeting Agenda 

 

Time: May 27, 2026 at 9:00 a.m. (Wednesday) 

Address: 6F., No.533, Zhongzheng Rd., Xindian Dist., New Taipei City 

Convening method: Physical shareholders’ meeting with video conference 
made available 

Video conference platform: https://stockservices.tdcc.com.tw 

1. Announcement of the Commencement of the Meeting 

2. Chairperson’s Remarks 

3. Reporting Matters 

(1) 2025 Business Report. 

(2) 2025 Audit Committee Report. 

(3) Report on the Distribution of Dividends and Bonuses for 2025. 

(4) Report on the Distribution of Employees’ Compensation and 
Directors’ Remuneration for 2025. 

4. Recognition Matters 

2025 Business Report and Financial Statements. 

5. Discussion Matters 

Amendments to parts of the Company’s “Articles of Incorporation.” 

6. Special Motions 

7. Meeting Adjourned 

https://stockservices.tdcc.com.tw/
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III. Reporting Matters 
1. 2025 Business Report. Please Kindly Review. 

Explanation: Please refer to page 12 of this handbook for the Business 
Report. (Appendix 1) 

2. 2025 Audit Committee Report. Please Kindly Review. 
Explanation: Please refer to page 26 of this handbook for the Audit 

Committee Report (Appendix 2). 
3. Report on the Distribution of Dividends and Bonuses for 2025. Please 

Kindly Review. 
Explanation: (1) In accordance with Article 20 of the Articles of 

Incorporation, the board of directors is authorized to 
pay whole or part of the distributable dividends and 
bonuses in cash, and the distribution shall be reported 
to the shareholders’ meeting. 

(2) Shareholder bonus totaling NT$400,291,618 has been 
appropriated as cash dividends, which is equivalent to 
NT$1.55 per share. The cash dividends are pro rata and 
rounded down to the nearest whole dollar with any 
amount less than NT$1 being forfeited. Less than a 
dollar fractional total is adjusted in order from large to 
small decimal points and shareholders numbers are 
ordered from first to last to meet the distribution of the 
cash dividend total. 

(3) The ex-dividend date for the cash dividend distribution 
is proposed to be set on June 26, 2026. 

(4) If the number of outstanding shares of the Company 
subsequently changes due to changes to the capital 
resulting in a different dividend ratio to be adjusted, it 
is authorized for the Chairman to handle accordingly. 

4. Report on Distribution of Employees’ Compensation and Directors’ 
Remuneration for 2025. Please Kindly Review. 
Explanation: As approved by the board of directors’ meeting on February 

11, 2026, it is proposed to appropriate 3.5% employees’ 
compensation totaling NT$19,144,706 and 1.5% directors’ 
remuneration of NT$8,204,873 in this year. Both are paid in 
cash. 
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IV. Recognition Matters 
2025 Business Report and Financial Statements. Recognition is 
Respectfully Requested. 

Proposed by the Board of Directors 

Explanation: (1) The 2025 Financial Statements (including consolidated 

financial statements) were prepared by the Company and 

audited by independent auditors Ming-I Wang and Yung-

Chih Lin of PwC Taiwan, who have submitted an 

unqualified independent auditors’ report. The financial 

statements, together with the Business Report and the 

earnings distribution proposal, have been reviewed by the 

Audit Committee, which has issued its review report 

accordingly. 

(2) Please refer to pages 12, 27 and 48 of this handbook for the 

Business Report, Independent Auditors’ Report, financial 

statements (including consolidated financial statements) 

and Earnings Distribution Plan (Appendix 1, 3 and 4) 
Resolution: 
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V. Discussion Matters 

Agenda: Amendments to parts of the “Articles of Incorporation” of the 
Company are submitted for discussion. 

Proposed by the Board of Directors 

Explanation: (1) In accordance with amendments to the applicable laws and 

regulations and the Company’s operational needs, certain 

provisions of the “Articles of Incorporation” have been 

revised. 

(2) For a comparison table of the provisions before and after 

amendment, please refer to pages 6–11 of this handbook 

(Attachment 1). 

(3) Please refer to page 49 of this handbook for the original 

“Articles of Incorporation” (Appendix 5). 
Resolution: 
 
 
 
 
VI. Special Motions 

 

VII. Meeting Adjourned 
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Attachment 1 
Senao International Co., Ltd. 

The Comparison Table of the Amended “Articles of 
Incorporation” 

Amended Article Original Article Explanation 
Article 2: The scope of business of 

the Company is as follows: 
1. CC01060 Wired 

Communication Mechanical 
Equipment Manufacturing. 

2. CC01070 Wireless 
Communication Mechanical 
Equipment Manufacturing. 

3. CC01110 Computer and 
Peripheral Equipment 
Manufacturing. 

4. E605010 Computer 
Equipment Installation 

5. F118010 Wholesale of 
Computer Software. 

6. F218010 Retail Sale of 
Computer Software. 

7. I301010 Information 
Software Services. 

8. I301020 Data Processing 
Services. 

9. I301030 Electronic 
Information Supply Services. 

10. CB01020 Affairs Machine 
Manufacturing. 

11. F113050 Wholesale of 
Computers and Clerical 
Machinery Equipment. 

12. F213030 Retail Sale of 
Computers and Clerical 
Machinery Equipment. 

13. CC01090 Manufacture of 
Batteries and Accumulators. 

14. F113110 Wholesale of 
Batteries. 

15. F213110 Retail Sale of 
Batteries. 

16. CC01100 Controlled 
Telecommunications Radio-
Frequency Devices and 
Materials Manufacturing. 

17. F113070 Wholesale of 
Telecommunication 
Apparatus. 

Article 2: The scope of business of 
the Company is as follows: 

1. CC01060 Wired 
Communication Mechanical 
Equipment Manufacturing. 

2. CC01070 Wireless 
Communication Mechanical 
Equipment Manufacturing. 

3. CC01110 Computer and 
Peripheral Equipment 
Manufacturing. 

4. E605010 Computer 
Equipment Installation 

5. F118010 Wholesale of 
Computer Software. 

6. F218010 Retail Sale of 
Computer Software. 

7. I301010 Information 
Software Services. 

8. I301020 Data Processing 
Services. 

9. I301030 Electronic 
Information Supply Services. 

10. CB01020 Affairs Machine 
Manufacturing. 

11. F113050 Wholesale of 
Computers and Clerical 
Machinery Equipment. 

12. F213030 Retail Sale of 
Computers and Clerical 
Machinery Equipment. 

13. CC01090 Manufacture of 
Batteries and Accumulators. 

14. F113110 Wholesale of 
Batteries. 

15. F213110 Retail Sale of 
Batteries. 

16. CC01100 Controlled 
Telecommunications Radio-
Frequency Devices and 
Materials Manufacturing. 

17. F113070 Wholesale of 
Telecommunication 
Apparatus. 

Delete the 
items that 
have not been 
actually 
operated in 
response to 
the business 
to be 
operated. 
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Amended Article Original Article Explanation 
18. F213060 Retail Sale of 

Telecommunication 
Apparatus 

19. IE01010 
Telecommunications Service 
Number Agencies 

20. CC01030 Electrical 
Appliances and Audiovisual 
Electronic Products 
Manufacturing. 

21. F113020 Wholesale of 
Electrical Appliances. 

22. F213010 Retail Sale of 
Electrical Appliances. 

23. J303010 Magazine 
(Periodical) Publishing. 

24. F401010 International Trade. 
25. I103060 Management 

Consulting. 
26. JE01010 Rental and Leasing. 
27. IZ99990 Other Industrial and 

Commercial Services. 
28. F108031 Wholesale of 

Medical Devices. 
29. F208031 Retail Sale of 

Medical Apparatus. 
30. F102020 Wholesale of Edible 

Fat and Oil. 
31. F102030 Wholesale of 

Tobacco and Alcohol. 
32. F102040 Wholesale of 

Nonalcoholic Beverages. 
33. F102170 Wholesale of Foods 

and Groceries. 
34. F104110 Wholesale of 

Cloths, Garments, Shoes, 
Hats, Umbrellas and Clothing 
Accessories. 

35. F105050 Wholesale of 
Furniture, Bedding Kitchen 
Utensils and Fixtures. 

36. F106010 Wholesale of 
Hardware. 

37. F106020 Wholesale of Daily 
Commodities. 

38. F108040 Wholesale of 
Cosmetics. 

39. F109070 Wholesale of 
Culture, Education, Musical 

18. F213060 Retail Sale of 
Telecommunication 
Apparatus 

19. IE01010 
Telecommunications Service 
Number Agencies 

20. CC01030 Electrical 
Appliances and Audiovisual 
Electronic Products 
Manufacturing. 

21. F113020 Wholesale of 
Electrical Appliances. 

22. F213010 Retail Sale of 
Electrical Appliances. 

23. J303010 Magazine 
(Periodical) Publishing. 

24. F401010 International Trade. 
25. I103060 Management 

Consulting. 
26. JE01010 Rental and Leasing. 
27. IZ99990 Other Industrial and 

Commercial Services. 
28. F108031 Wholesale of 

Medical Devices. 
29. F208031 Retail Sale of 

Medical Apparatus. 
30. F102020 Wholesale of Edible 

Fat and Oil. 
31. F102030 Wholesale of 

Tobacco and Alcohol. 
32. F102040 Wholesale of 

Nonalcoholic Beverages. 
33. F102170 Wholesale of Foods 

and Groceries. 
34. F104110 Wholesale of 

Cloths, Garments, Shoes, 
Hats, Umbrellas and Clothing 
Accessories. 

35. F105050 Wholesale of 
Furniture, Bedding Kitchen 
Utensils and Fixtures. 

36. F106010 Wholesale of 
Hardware. 

37. F106020 Wholesale of Daily 
Commodities. 

38. F108040 Wholesale of 
Cosmetics. 

39. F109070 Wholesale of 
Culture, Education, Musical 
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Amended Article Original Article Explanation 
Instruments and Educational 
Entertainment Supplies 

40. F110010 Wholesale of 
Clocks and Watches. 

41. F110020 Wholesale of 
Glasses. 

42. F111090 Wholesale of 
Building Materials. 

43. F112040 Wholesale of 
Petroleum Products. 

44. F113010 Wholesale of 
Machinery. 

45. F113030 Wholesale of 
Precision Instruments. 

46. F113060 Wholesale of 
Measuring Instruments. 

47. F114010 Wholesale of Motor 
Vehicles. 

48. F114030 Wholesale of Motor 
Vehicle Parts and Motorcycle 
Parts, Accessories. 

49. F114040 Wholesale of 
Bicycle and Component Parts 
Thereof. 

50. F114050 Wholesale of Tires. 
51. F115010 Wholesale of 

Jewelry and Precious Metals. 
52. F116010 Wholesale of 

Camera Equipment. 
53. F119010 Wholesale of 

Electronic Materials 
54. F201010 Retail Sale of 

Agricultural Products. 
55. F201020 Retail Sale of 

Livestock Products. 
56. F201050 Retail sale of 

Fishing Tackles. 
57. F201070 Retail sale of 

Flowers. 
58. F201090 Retail Sale of 

Ornamental Fishes. 
59. F201990 Retail Sale of Other 

Agricultural, Livestock and 
Aquaculture Products. 

60. F202010 Retail Sale of 
Feeds. 

61. F203010 Retail Sale of Food, 
Grocery and Beverage. 

62. F203020 Retail Sale of 

Instruments and Educational 
Entertainment Supplies 

40. F110010 Wholesale of 
Clocks and Watches. 

41. F110020 Wholesale of 
Glasses. 

42. F111090 Wholesale of 
Building Materials. 

43. F112040 Wholesale of 
Petroleum Products. 

44. F113010 Wholesale of 
Machinery. 

45. F113030 Wholesale of 
Precision Instruments. 

46. F113060 Wholesale of 
Measuring Instruments. 

47. F114010 Wholesale of Motor 
Vehicles. 

48. F114030 Wholesale of Motor 
Vehicle Parts and Motorcycle 
Parts, Accessories. 

49. F114040 Wholesale of 
Bicycle and Component Parts 
Thereof. 

50. F114050 Wholesale of Tires. 
51. F115010 Wholesale of 

Jewelry and Precious Metals. 
52. F116010 Wholesale of 

Camera Equipment. 
53. F119010 Wholesale of 

Electronic Materials 
54. F201010 Retail Sale of 

Agricultural Products. 
55. F201020 Retail Sale of 

Livestock Products. 
56. F201050 Retail sale of 

Fishing Tackles. 
57. F201070 Retail sale of 

Flowers. 
58. F201090 Retail Sale of 

Ornamental Fishes. 
59. F201990 Retail Sale of Other 

Agricultural, Livestock and 
Aquaculture Products. 

60. F202010 Retail Sale of 
Feeds. 

61. F203010 Retail Sale of Food, 
Grocery and Beverage. 

62. F203020 Retail Sale of 
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Amended Article Original Article Explanation 
Tobacco and Alcohol. 

63. F204110 Retail Sale of 
Cloths, Garments, Shoes, 
Hats, Umbrellas and Clothing 
Accessories. 

64. F205040 Retail Sale of 
Furniture, Bedding Kitchen 
Utensils and Fixtures. 

65. F206010 Retail Sale of 
Hardware. 

66. F206020 Retail Sale of daily 
commodities. 

67. F206050 Retail Sale of Pet 
Food and Supplies. 

68. F207030 Retail Sale of 
Cleaning Supplies. 

69. F207050 Retail Sale of 
Fertilizer. 

70. F208040 Retail Sale of 
Cosmetics. 

71. F208050 Retail Over-the-
counter drugs class B. 

72. F209060 Retail Sale of 
Culture, Education, Musical 
Instruments and Educational 
Entertainment Supplies. 

73. F210010 Retail Sale of 
Watches and Clocks. 

74. F210020 Retail Sale of 
Glasses. 

75. F211010 Retail Sale of 
Building Materials. 

76. F212050 Retail Sale of 
Petroleum Products. 

77. F213040 Retail Sale of 
Precision Instruments. 

78. F213050 Retail Sale of 
Measuring Instruments. 

79. F213080 Retail Sale of Motor 
Vehicles. 

80. F214010 Retail Sale of Motor 
Vehicles. 

81. F214020 Retail Sale of 
Motorcycles. 

82. F214030 Retail Sale of Motor 
Vehicle Parts and Motorcycle 
Parts, Accessories. 

83. F214040 Retail Sale of 
Bicycle and Component Parts 

Tobacco and Alcohol. 
63. F204110 Retail Sale of 

Cloths, Garments, Shoes, 
Hats, Umbrellas and Clothing 
Accessories. 

64. F205040 Retail Sale of 
Furniture, Bedding Kitchen 
Utensils and Fixtures. 

65. F206010 Retail Sale of 
Hardware. 

66. F206020 Retail Sale of daily 
commodities. 

67. F206050 Retail Sale of Pet 
Food and Supplies. 

68. F207030 Retail Sale of 
Cleaning Supplies. 

69. F207050 Retail Sale of 
Fertilizer. 

70. F208040 Retail Sale of 
Cosmetics. 

71. F208050 Retail Over-the-
counter drugs class B. 

72. F209060 Retail Sale of 
Culture, Education, Musical 
Instruments and Educational 
Entertainment Supplies. 

73. F210010 Retail Sale of 
Watches and Clocks. 

74. F210020 Retail Sale of 
Glasses. 

75. F211010 Retail Sale of 
Building Materials. 

76. F212050 Retail Sale of 
Petroleum Products. 

77. F213040 Retail Sale of 
Precision Instruments. 

78. F213050 Retail Sale of 
Measuring Instruments. 

79. F213080 Retail Sale of Motor 
Vehicles. 

80. F214010 Retail Sale of Motor 
Vehicles. 

81. F214020 Retail Sale of 
Motorcycles. 

82. F214030 Retail Sale of Motor 
Vehicle Parts and Motorcycle 
Parts, Accessories. 

83. F214040 Retail Sale of 
Bicycle and Component Parts 
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Amended Article Original Article Explanation 
Thereof. 

84. F214050 Retail Sale of Tires. 
85. F215010 Retail Sale of 

Jewelry and Precious Metals. 
86. F216010 Retail Sale of 

Camera Equipment. 
87. F219010 Retail Sale of 

Electronic Materials. 
88. F299990 Retail Sale of Other 

Products. 
89. F301010 Department Stores. 
90. F301020 Supermarkets. 
91. F399010 Convenience 

Stores. 
92. F399040 Retail Sale No 

Storefront. 
93. F399990 Retail sale of Other 

Integrated. 
94. G801010 Warehousing. 
95. F106060 Wholesale of Pet 

Food and Supplies. 
96. F107030 Wholesale of 

Cleaning Supplies. 
97. F107070 Wholesale of 

Veterinary Drugs. 
98. F207070 Retail Sale of 

Veterinary Drugs. 
99. F207080 Retail Sale of 

Environmental Agents. 
100. F207990 Retail Sale of Other 

Chemical Products. 
101. ZZ99999 All business items 

that are not prohibited or 
restricted by law, except 
those that are subject to 
special approval. 

Thereof. 
84. F214050 Retail Sale of Tires. 
85. F215010 Retail Sale of 

Jewelry and Precious Metals. 
86. F216010 Retail Sale of 

Camera Equipment. 
87. F219010 Retail Sale of 

Electronic Materials. 
88. F299990 Retail Sale of Other 

Products. 
89. F301010 Department Stores. 
90. F301020 Supermarkets. 
91. F399010 Convenience 

Stores. 
92. F399040 Retail Sale No 

Storefront. 
93. F399990 Retail sale of Other 

Integrated. 
94. G801010 Warehousing. 
95. F401161 Tobacco Products 

Import. 
96. F401171 Alcohol Products 

Importation. 
97. F106060 Wholesale of Pet 

Food and Supplies. 
98. F107030 Wholesale of 

Cleaning Supplies. 
99. F107070 Wholesale of 

Veterinary Drugs. 
100. F207070 Retail Sale of 

Veterinary Drugs. 
101. F207080 Retail Sale of 

Environmental Agents. 
102. F207990 Retail Sale of Other 

Chemical Products. 
103. ZZ99999 All business items 

that are not prohibited or 
restricted by law, except 
those that are subject to 
special approval. 

Article 17: 
The Company shall have nine to 
thirteen directors to be elected 
from persons having legal capacity 
at a shareholders’ meeting. Each 
director shall hold office for a 
term of three years and is eligible 
for re-election. 
Starting from the thirteenth term 

Article 17: 
The Company shall have nine to 
thirteen directors to be elected 
from persons having legal capacity 
at a shareholders’ meeting. Each 
director shall hold office for a 
term of three years and is eligible 
for re-election. 
Starting from the tenth term of the 

Amended 
pursuant to 
Paragraph 3 
of Article 4 
of the 
Directions for 
the 
Establishment 
and Exercise 
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Amended Article Original Article Explanation 
of the Board of Directors, the 
number of independent directors, 
among the aforementioned 
number of directors, shall be no 
less than three, and shall be no less 
than one third of the total number 
of directors. 
Election of directors shall adopt 
the candidate nomination measure 
and directors shall be elected from 
among the list of candidates for 
directors by the shareholders’ 
meeting in accordance with 
Article 192-1 of the Company Act. 
Independent and non-independent 
directors shall be elected at the 
same time, but in separately 
calculated numbers. 
Matters regarding professional 
qualification, restrictions on 
shareholdings, concurrent 
positions held, determination of 
independency, method of 
nomination and election and other 
matters for compliance with 
respect to independent directors 
shall be subject to the rules 
prescribed by the securities 
governing authorities. 

Board of Directors, the number of 
independent directors, among the 
aforementioned number of 
directors, shall be no less than 
three, and shall be no less than one 
fifth of the total number of 
directors. 
Election of directors shall adopt 
the candidate nomination measure 
and directors shall be elected from 
among the list of candidates for 
directors by the shareholders’ 
meeting in accordance with 
Article 192-1 of the Company Act. 
Independent and non-independent 
directors shall be elected at the 
same time, but in separately 
calculated numbers. 
Matters regarding professional 
qualification, restrictions on 
shareholdings, concurrent 
positions held, determination of 
independency, method of 
nomination and election and other 
matters for compliance with 
respect to independent directors 
shall be subject to the rules 
prescribed by the securities 
governing authorities. 

of Powers by 
Boards of 
Directors of 
Public 
Companies. 

Article 31 
These Articles of Incorporation 
were adopted on May 7, 1979. 
(Omitted) 
The 32nd amendment was made 
on June 15, 2022. 
The 33rd amendment was made 
on May 20, 2024. 
The 34th amendment was made on 
May 28, 2025. 
The 35th amendment was made on 
May 27, 2026. 

Article 31 
These Articles of Incorporation 
were adopted on May 7, 1979. 
(Omitted) 
The 32nd amendment was made 
on June 15, 2022. 
The 33rd amendment was made 
on May 20, 2024. 
The 34th amendment was made on 
May 28, 2025. 

To add the 
number and 
date of this 
amendment. 
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Appendix 1 

1. 2025 Operating Result 
(1) Operating Result and financial expenditure: 

Annual consolidated operating income reached NT$33.125 
billion; profit before tax was NT$530 million; net income was NT$440 
million; net income attributable to owners of parent was NT$445 
million; earnings per share was NT$1.72. 

(2) Budget execution: the financial forecast for 2025 was not disclosed, 
hence it is unknown that whether or not the budget has been achieved. 

(3) Profitability Analysis: 
Profitability Analysis 

Year 
Item 2025 2024 

Return on Assets (%) 4.32 4.81 
Return on Equity (%) 6.89 7.41 
Net Profit Margin (%) 1.34 1.47 

Earnings per Share (NT$) 1.72 1.85 

Note: Amounts in the table are data from the consolidated financial 
statements of the Company and its subsidiaries. 

(4) Research and Development: 
Since 2024, with the deepening trend of AI smartphones, the global 
smartphone market is expected to maintain moderate growth. Device-
side AI, generative image processing, smart assistants, and context-
aware services continue to mature, driving the expansion of AI 
functionalities from high-end models to mid-to-high-end products. 
Through the integration of software, hardware, and system services, 
these developments are also enhancing consumers’ willingness to 
upgrade their devices. Meanwhile, foldable smartphones continue to 
advance in structural design, display technology, and system 
experience. With growing market acceptance, they have become a key 
growth driver in the premium segment. 
In terms of brand competition, major brands are strengthening their 
proprietary chips, operating systems, and AI application services while 
deepening ecosystem integration to enhance product differentiation 
and user stickiness. Chinese brands, on the other hand, sustain market 
growth through competitive pricing strategies and the broader adoption 
of AI features. Overall, deep AI integration, optimization of software 
experience, and innovation in foldable devices remain the core drivers 
of industry competition. 
Against this backdrop, in 2026, the Company is expected to continue 
benefiting from upgrades in high-end imaging specifications and the 
rising demand for foldable smartphones. In response to the increasing 
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penetration of foldable devices, the Company will strengthen its 
agency and product portfolio for related products. At the same time, by 
integrating manufacturers’ AI functionalities, system services, and 
diverse application scenarios, and expanding across telecom channels, 
enterprise customers, and online platforms, the Company aims to 
enhance product value and further drive revenue growth. 
 Development Trend of Smartphones: 

In terms of hardware specification, there are several main items 
described below: 
(1) Processor: Looking back at 2025, AI applications rapidly 

penetrated from the cloud to end devices, driving high-
performance, low-power-consumption SoCs to become the 
core key for the upgrading of various smart devices. In addition 
to smartphones, foldable devices, tablet computers, AI PCs, and 
other edge AI devices have all simultaneously enhanced on-
device AI computing capabilities to support generative imaging, 
real-time voice inference, contextual computing, and cross-
device collaborative applications. With the diversification of 
application scenarios, high-end and upper mid-range terminal 
products have successively adopted 3-nanometer SoCs, driving 
processor demand away from merely improving single-point 
performance and toward a comprehensive upgrade in system 
integration and AI computing efficiency. 
Based on observations of market development trends, the 
mainstream SoC platforms for high-end terminal devices in 
2025 were still mainly represented by the Qualcomm 
Snapdragon 8 Elite and MediaTek Dimensity 9400 series. Both 
adopt advanced process technologies and have undergone 
integrated enhancements in CPU, GPU, and NPU architecture 
to address the needs of cross-device AI computing and 
multitasking. In addition to being widely used in smartphones, 
such processors are also gradually expanding into high-end 
tablets, foldable devices, and other smart terminals with display 
and computing requirements, thereby driving the overall 
expansion of the AI SoC application landscape. 
Overall, processor development has shifted from competition 
over single hardware specifications to comprehensive solutions 
that integrate operating systems, image algorithms, and AI 
application services. This trend helps widen the experience gap 
between flagship and mid-range products, and provides 
distribution channels with a more concrete and communicable 
product focus for value-based sales models centered on “AI 
solutions.” 
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(2) Screen: In 2025, the smartphone market continued and 

deepened the previous year’s development trends in screen 
specifications and design. Large screens of 6.5 inches or above 
have become the mainstream configuration for mid-to-high-end 
models, and are widely used in diverse scenarios such as video 
streaming, multitasking, mobile gaming, and AI visual 
interaction. As smartphones gradually transform from single 
communication tools into core carriers of personal digital life 
and AI assistants, screens have become important interfaces for 
carrying service experiences and human-machine interaction. 
In addition, foldable-screen smartphones are still regarded as an 
important direction for expanding the high-end market. Major 
brands continue to invest resources in display performance, 
durability, and crease reduction, enabling foldable devices to 
gradually move from demonstrative products toward practical 
products. The above screen development trends have had a 
positive impact on the Company’s overall operations. At the 
Company’s directly operated stores, actual device displays can 
clearly present different screen formats and application 
scenarios, thereby enhancing consumers’ understanding of 
product value and service experience. In terms of brand 
distribution and agency business, mid-to-high-end and foldable 
models with clearly defined screen specifications and product 
positioning help reduce purely price-based competition, further 
driving overall sales momentum. 

 
(3) Display panel: According to a TrendForce survey, global 

smartphone panel shipments reached 586 million units in the 
third quarter of 2025, representing a quarter-on-quarter increase 
of 8.1% and a year-on-year increase of 5.3%, indicating 
moderate growth in market demand. In terms of panel structure, 
OLED and AMOLED remained the primary growth drivers, 
showing that brands and the supply chain are accelerating their 
deployment of high-end display technologies and continuously 
upgrading display specifications for mid-to-high-end 
smartphones. 
In addition to resolution and refresh rate, peak brightness has 
also become a key indicator in recent years. Many new models 
support high-brightness displays, significantly improving 
visibility in outdoor, mobile working, and AI real-time 
application scenarios. The comprehensive upgrading of display 
specifications has extended product differentiation from single 
hardware specifications to content presentation, interactive 
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experience, and service application levels, thereby further 
expanding the scope for value communication at the point of 
sale. For the Company, actual retail displays help enhance the 
overall shopping experience and strengthen its professional 
brand image while also providing steady support for channel 
revenue.  

 
(4) Battery: In 2025, as AI computing applications became more 

widespread and 5G usage scenarios expanded, the overall 
power demand of smartphones increased correspondingly, 
driving battery specifications toward higher capacity and 
optimized life performance. Mid-to-high-end models have 
generally been equipped with battery capacities of more than 
6,000 mAh, and some models are further equipped with battery 
capacities exceeding 7,000 mAh, combined with high-wattage 
fast charging and wireless charging technologies to support 
prolonged and high-frequency use of smart applications. 
Long battery life and fast charging not only reduce consumers’ 
anxiety over insufficient power but also serve as an important 
foundation that supports AI real-time computing, mobile office 
work, and cross-device service experiences. As battery 
technology continues to evolve, battery life performance has 
gradually shifted from being an added-value feature in the past 
to becoming an important evaluation criterion when consumers 
select smartphones. It has become a basic market expectation. 
This trend also brings new opportunities for the Company in 
product portfolio planning and channel operations, helping to 
enhance overall product value perception and channel 
competitiveness by pairing long-battery-life models with 
service applications and scenario-based sales. 

 
(5) Camera: As AI applications and image signal processors (ISPs) 

continue to evolve, the focus of competition in smartphone 
cameras has gradually shifted from simple hardware 
specifications to the integrated applications of “AI 
computational photography” and “generative image 
processing.” When AI is able to compensate for certain 
hardware limitations, lens pixel count is no longer the only 
evaluation metric. The ability of software-hardware 
collaboration, algorithm maturity, and actual user experience 
have become the key factors affecting camera value. 
Most mainstream flagship models continue to feature high-
pixel main cameras, combined with next-generation AI 
imaging engines, spatial zoom, generative compensation, and 
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other technologies, significantly improving image quality and 
stability in scenarios such as high-magnification zoom, low 
light, and motion shooting. At the same time, certain brands 
have expanded smartphone camera application scenarios and 
creative flexibility through cooperation with professional 
optical brands or through extended plug-in lens accessories. 
Overall, camera development has formed a positive cycle in 
which AI applications drive hardware demand, which in turn 
feeds back into specification innovation. 
For the Company, AI imaging has become an important 
communication focus in driving consumers to upgrade to 
flagship models. Senao will continue to combine high-
specification lenses and on-device AI computing capabilities as 
the core sales and product education narrative at its stores, and 
will work with original manufacturers to introduce AI 
photography experiences, instructional courses, and scenario-
based demonstrations, thereby upgrading the sales focus from 
“parameter comparison” to “AI imaging creation solutions,” so 
as to increase overall ASP and the sales proportion of high-end 
models. 

 
(6) Memory and storage capacity: To ensure the smooth operation 

of generative AI and multitasking applications, smartphone 
memory specifications continue to develop toward higher 
capacities. In recent years, flagship models have gradually 
established 12 GB RAM as the benchmark configuration for 
generative AI applications, while some high-end models have 
further positioned 16 GB RAM as the standard for the ultimate 
AI experience to support more complex on-device model 
computing and multitasking needs. 
In terms of storage capacity, as demand for 8K video recording, 
AI image generation, and persistent model operation increases, 
512 GB storage capacity is gradually replacing 256 GB and 
becoming the mainstream configuration for mid-to-high-end 
models. However, due to the substantial growth in demand for 
high-bandwidth memory (HBM) from AI servers, the global 
memory industry has entered a new “super cycle.” Production 
capacity for consumer DRAM and storage components has 
been squeezed, causing costs to rise significantly and gradually 
be reflected in end-product selling prices. 
In response to changes in memory supply structure and cost 
pressure, the Company will continue to maintain close 
communication with original manufacturers and preserve 
flexibility in product pricing and supply strategies. At the same 
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time, through trade-in discounts, sales of previous-generation 
models, and the deployment of Senao-certified pre-owned 
smartphones, the Company provides diversified and attractive 
purchasing solutions for price-sensitive customer segments, 
thereby maintaining channel competitiveness and sales 
momentum in an environment of price fluctuations. 

 
(7) AI applications: In 2025, the development of smartphones and 

related smart terminal products continued to move toward the 
deepening of AI functionalities, with all major brands using the 
enhancement of on-device AI capabilities as an important 
positioning feature for flagship and upper mid-range products. 
AI applications are no longer confined to a single function; 
instead, they combine processors, operating systems, and 
application services, covering content generation assistance, 
image and video processing, productivity tools, and contextual 
intelligent functions, thereby gradually shaping an integrated 
cross-device user experience. 
At the brand strategy level, all major ecosystems continue to 
deepen the integration of AI and systems. Through on-device 
computing, private cloud collaboration, and model 
optimization, they strengthen capabilities such as real-time 
translation, image processing, contextual recognition, and 
multimodal interaction, and extend such functionalities to 
tablets, personal computers, and other smart terminals, thereby 
establishing cross-device collaborative experiences. Industry 
research generally believes that AI has become the core 
foundation for brand differentiation and product upgrades, and 
also supports the overall shipment volume of terminal devices 
in maintaining moderate growth. 
Overall, the key development priorities for AI applications in 
2025 include the continued deepening of AI functionalities in 
flagship and upper mid-range products, enhanced image and 
language model processing capabilities, and the expansion of 
brands from single product lines into diversified terminals and 
system-level integration. Looking ahead to 2026, as on-device 
AI architecture matures, model efficiency improves, and 
ecosystem construction continues to advance, AI functionalities 
are expected to become one of the core standard specifications 
of smart terminals, further driving market penetration and the 
expansion of application scenarios. 
For Senao, AI is not only an upgrade in product specifications 
but also a key engine for transforming retail and service models. 
The Company will continue to incorporate AI capabilities into 
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in-store experiences, sales assistance, and membership 
management processes. By combining the OMO framework 
and implementing AI applications at every consumer 
touchpoint, it will deepen its smart living service positioning 
and strengthen long-term operational growth momentum. 

 
 Wearable development trend: 

In 2025, driven by the comprehensive implementation of AI 
technology, the smart and wearable accessories market formally 
transformed from traditional functional peripherals into important 
carriers of personalized intelligent assistants. Product development 
trends have shifted from competition based on single hardware 
specifications to holistic experience design integrating sensing 
technologies, AI algorithms, and contextual applications, 
gradually becoming indispensable key nodes in the smart living 
ecosystem. The following describes the development trends by 
major product categories: 
(1) True wireless Bluetooth earbuds: The competitive focus of the 

true wireless Bluetooth earbuds market has shifted from purely 
sound quality performance to deep integration of health 
monitoring and contextual adaptability. Mainstream brands 
continue to enhance call quality and daily user experience 
through active noise cancellation, voice enhancement, and 
environmental perception algorithms, while gradually 
incorporating hearing assistance and physiological sensing 
functions, transforming earbuds from entertainment accessories 
into tools for daily health management. 
In addition, open-ear headphones experienced rapid growth in 
2025. Their non-in-ear design balances wearing comfort with 
environmental awareness needs, making them popular among 
outdoor sports users and business users. Overall, true wireless 
earbud products have gradually formed a segmented market 
oriented toward high-end health and lifestyle scenarios, 
enabling distribution channels to enhance product value 
communication and average transaction value through 
differentiation in functions and application scenarios. 

(2) Smartwatches and smart bands: Smartwatch and smart band 
products continued to develop toward specialization and 
personalization in 2025. In addition to continuous optimization 
in display technology, battery life, and durability, a more 
critical breakthrough lies in the deepened application of AI 
technology in health data analysis. Through machine learning 
models, brands transform long-term collected physiological 
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data into personalized exercise recommendations, sleep 
improvement plans, and health risk alerts, shifting wearable 
devices from passive recording tools to proactive health 
management assistants. 
At the same time, functional designs targeting specific user 
groups have become increasingly mature, such as fall detection 
and emergency alert mechanisms for the elderly, and location 
tracking and safety geofencing functions for children, further 
expanding the family user market. This development trend 
enables distribution channels to deepen multi-age customer 
engagement centered on “safety, health, and care,” and enhance 
the strategic value of wearable products within the overall sales 
portfolio. 

(3) AI smart glasses products: In 2025, the AI smart glasses market 
reached a key turning point, shifting from previously bulky 
display devices to AI smart glasses with practical usability and 
suitability for daily wear. The new generation of products 
emphasizes lightweight design and “seamless wearing,” with 
appearances close to traditional optical glasses, significantly 
increasing consumers’ willingness to use them daily. 
Equipped with built-in multimodal AI models and miniature 
cameras, AI smart glasses possess real-time environmental 
perception capabilities and can be applied to scenarios such as 
object recognition, cross-language real-time translation, 
navigation guidance, and contextual reminders. The overall 
interaction model is primarily based on voice and simple visual 
prompts, allowing technology to be naturally integrated into 
daily life. Such products are regarded as the next-generation 
information interaction interface following smartphones, 
possessing high growth potential and providing new 
opportunities for distribution channels to introduce innovative 
experiential products. 

(4) Charging products: Charging and power-related peripheral 
products experienced dual innovation in technical 
specifications and material applications in 2025. In addition to 
the widespread adoption of the Type-C interface, the 
commercial implementation of the Qi2.2 wireless charging 
protocol has increased the upper limit of wireless charging 
power to 25 W, and through magnetic alignment and thermal 
control optimization, has effectively improved charging 
efficiency and heat management.  
At the same time, portable power products utilizing solid-state 
battery technology have gradually entered the market, offering 
advantages in high energy density, lightweight design, and 
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safety, effectively supporting high-wattage fast charging 
requirements. With Android flagship devices fully supporting 
Qi2.2, power peripherals combining magnetic fast charging and 
high-performance batteries have become an important driver of 
growth in the 2025 accessories market, and also provide 
favorable conditions for distribution channels to enhance 
accessory portfolio value and additional sales. 

 Trends in the development of IT appliances 
Against the backdrop of a more conservative macroeconomic 
environment, consumer spending has become increasingly 
cautious, resulting in a relatively slower growth momentum in the 
home appliance market. In particular, major appliances—highly 
correlated with new home renovations—have been affected by the 
slowdown in housing transactions and delivery schedules. As a 
result, part of the purchasing demand has been deferred, and 
market competition has gradually shifted toward structural 
optimization and service value as core differentiators. 
In 2025, the Company continues to deepen its product portfolio 
management and channel differentiation strategies. Through 
Chunghwa Telecom tariff bundling, proprietary stores, and online 
platforms, it strengthens focus on core products and enforces 
pricing discipline to avoid irrational promotions that could erode 
gross margins. At the same time, through precise inventory 
planning and structural adjustments, the Company reduces the risk 
of aged inventory and enhances overall capital utilization 
efficiency while maintaining service stability. 
In response to the short-term deferral of demand for major 
appliances, the Company balances product depth and supply 
pacing, maintains market visibility through solution-based selling 
and channel integration, and prepares for the eventual recovery of 
demand. Looking ahead to 2026, as housing delivery schedules 
gradually normalize, deferred demand is expected to be released in 
the medium to long term. The Company will continue to focus on 
high-performance and high value-added home appliances, expand 
its presence in growth categories such as audiovisual and health 
and beauty appliances, and further deepen OMO integration and 
membership management. Under prudent risk control, it aims to 
create long-term value-driven growth for shareholders. 
2026 represents a critical turning point for the transformation of 
the notebook IT industry. With the rapid advancement of AI 
technologies, notebooks are no longer merely computing tools but 
are gradually evolving into “AI personal agents.” Based on 
industry observations, AI PCs are expected to account for more 
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than 50% of new notebook shipments. However, rising memory 
costs and fluctuations in end-product pricing may slow 
replacement cycles in the short term. 
The main development directions include: 
1. Shift from specification-driven to agent-based AI PCs: AI tasks 

are increasingly executed on-device, enhancing privacy 
protection and operational efficiency. 

2. Ultra-thin and lightweight design: Enabled by new materials, 
balancing durability and aesthetics. 

3. Diversification of processor architectures: With the continued 
rise of ARM architecture, the market is no longer dominated by 
a single architecture. 

4. Advancement of OLED panel technology: Adoption of high-
end OLED panels in notebooks extends panel lifespan and 
improves display quality. 

 
 Development trend of dietary supplements: 

The health supplement market in Taiwan and across Asia benefits 
from several structural drivers, including an aging population, 
rising health awareness, and expanding export opportunities (such 
as compliance with U.S. FDA regulations), giving it competitive 
advantages in R&D, manufacturing, and exports. Market 
competition has evolved from single-product sales toward a trust-
based model centered on scientific validation, regulatory 
compliance, and supply chain transparency. 
As consumers place increasing emphasis on health management, 
product design has shifted to focus more on ingredient sourcing, 
functional efficacy, and long-term usage value. Early deployment 
in regulatory compliance, quality management, and cross-channel 
sales capabilities will enable companies to capture emerging 
growth opportunities. For the Company, integrating physical store 
experiences, professional consultation, and data-driven 
membership management effectively strengthens customer trust 
while enhancing the strategic importance and long-term growth 
potential of health products within the overall product portfolio. At 
the same time, Senao continues to introduce high-quality 
healthcare products from manufacturers through the sales channels 
of online/offline/O2O business models in order to change 
consumers’ existing impression that Senao only sells 3C products. 
Senao can also protect the health of the entire family with the 
ultimate goal of providing preventive healthcare, connecting 
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information flow, and offering health promotion and preventive 
healthcare services through big data analysis. 

 

2. 2026 Business Plan 

1. Business Policy 
(1) Build a precision member ecosystem by integrating data from 

physical stores and online platforms, leveraging AI-based 
segmentation and precision push mechanisms to optimize customer 
journey management, deepen engagement with both mobile and 
fixed-line customer segments, and enhance member stickiness and 
long-term customer lifetime value. 

(2) Transform stores into multi-functional service experience venues, 
shifting from traditional retail spaces into integrated service hubs that 
combine technology consulting, educational services, and local 
engagement. Through an omni-channel strategy, position stores as 
service endpoints for online traffic while also serving as the starting 
point for building offline trust, thereby strengthening local 
operations and emotional brand connections. 

(3) Promote the servitization of ICT distribution by upgrading the 
traditional 3C distribution sales model into an “integrated solution 
service model” that combines equipment, network, and backend 
services, forming a core competitive advantage that is difficult for 
general 3C channels to replicate. 

(4) Continue to develop the Company’s certified pre-owned phone brand 
by enhancing market trust and recognition through standardized 
inspection procedures, comprehensive inspection reports, and a six-
month warranty system, thereby expanding the scale and value of the 
pre-owned phone business. 

2.  Business Objectives: 
(1) Deepen telecom contract-based services to stabilize the revenue 

structure while balancing stability and growth. Simultaneously 
optimize the product layout of smart home appliances and AIoT 
offerings, promote smart home solutions, and enhance the added 
value of products. 

(2) Implement AI in operations and sales applications. Through omni-
channel OMO integration—from online intelligent 
recommendations and guided shopping tools to offline AI experience 
environments—embed AI across retail, service, and experiential 
touchpoints to strengthen the Company’s positioning in smart living 
technology services. 

(3) Expand the solution-as-a-service model for distributors by providing 
integrated, cross-product, and cross-scenario solutions, enhancing 
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long-term partnership stickiness and establishing differentiated 
competitive barriers. 

(4) Advance operating system upgrades in parallel with sustainable 
development. Through system upgrades and process reengineering, 
improve resource utilization efficiency, reduce environmental 
impact, and continue advancing ESG objectives. Expand pre-owned 
phone recycling and sales channels to improve recycling efficiency, 
and strive to become the leading brand in the pre-owned phone 
market. 

3.  Production and Sales Policy 
(1) Communication products: The Company will continue to strengthen 

its leading position in the ICT industry by adopting a dual-track 
agency strategy of “iPhone-led high-end momentum” and 
“diversified Android brand portfolio,” ensuring both stability and 
growth of its communication product mix. In the high-end segment, 
the iPhone will continue to drive overall sales momentum, while a 
diversified Android brand portfolio will address different price 
ranges and functional needs, maintaining competitive flexibility. In 
addition, the Company regards the “Chunghwa Telecom mobile 
device purchase policy” as the core guiding principle of its 
communication product operations, prioritizing contract-based 
purchases by its users and deepening long-term strategic cooperation 
with the leading telecom operator. Through highly integrated 
channel resources and service capabilities, the Company will 
continue to reinforce its leading position in the telecom channel 
market and build a channel moat that is difficult to replicate. 

(2) Home appliance and IT products: The home appliance and IT 
product business will focus on market demand and risk management, 
adopting prudent inventory strategies and flexible supply 
mechanisms. Product portfolios and sales pacing will be planned 
based on channel characteristics to mitigate the risks related to 
inventory turnover and price fluctuations. Through precise 
coordination between procurement and sales and optimized 
inventory structure management, the Company will enhance capital 
efficiency and operational stability while maintaining service 
quality. 
For IT products, the Company will focus on key brands such as Acer, 
ASUS, and MSI, introduce AI-related products with strong market 
attention, and expand application scenarios and sales depth by 
incorporating diverse peripheral products tailored to user needs. 

(3) Application peripherals: The Company will continue to focus on 
developing its private label brand “MEGA KING,” collaborating 
with suppliers to introduce accessories aligned with market trends, 
featuring practicality and stable quality, thereby strengthening brand 
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recognition and optimizing gross profit structure. 
At the same time, it will actively secure agency rights for leading 
international brands, and introduce connected wearables and smart 
peripherals across various domains, expanding both product breadth 
and customer segments. Through a dual strategy of private label 
development and branded agency products, the Company aims to 
increase the contribution of peripherals to its overall revenue 
structure. 

(4) Health products: The core strategy for health products will center on 
“trust building” and “experience orientation.” Through experiential 
sales models in physical stores—integrating product trials, health 
consultations, and professional seminars—the Company will 
gradually establish long-term customer trust. 
On this foundation, it will integrate e-commerce private traffic and 
membership systems, leveraging official communities and health 
education content to deepen customer engagement and brand loyalty. 
Supported by data-driven precision marketing, AI analytics, and 
personalized recommendation mechanisms, the Company will 
establish a digital transformation loop from offline experience to 
online purchasing, and from one-time transactions to long-term 
relationship management, thereby enhancing brand influence and 
repurchase rates. 

(5) The Company positions itself as a key bridge connecting consumers 
to the smart future, committed to embedding the convenience of AI 
technology into all aspects of everyday life. Starting from core 
telecom and home appliance products, it continues to expand into 
diverse lifestyle, health, and beauty product categories to meet the 
needs of consumers across different age groups and life stages. 
Through deep integration of the “Senaonline” online platform with 
AI-driven data capabilities, the Company precisely matches 
consumers with the most suitable products and services—
transforming technology from a distant concept into a tangible, 
reliable, and caring presence in daily life. 

3. The Company’s Future Development Strategy 
In 2026, Senao International will lead AI into everyday life. Within a stable 

telecommunications market, the Company leverages big data to precisely 
identify member needs and combines its professional network integration 
capabilities to transform stores from single sales outlets into locally rooted 
technology service and trust centers that connect communities. 

The Company not only provides product choices but also delivers 
comprehensive technology integration and application implementation services, 
enabling consumers to experience the convenience of smart technology 
firsthand at its retail stores. Looking ahead, as consumers pursue new 
technology-driven lifestyles, the Company will continue to position itself as the 
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most professional and trusted brand of choice. 

4. Effect of External Competition, the Legal Environment, and 
the Overall Business Environment 
In 2025, Taiwan’s economy demonstrated strong growth, supported by 

demand from AI-related industries, robust momentum in the semiconductor 
sector, expansion in exports and investment, and increased consumption driven 
by the government stimulus measures. Looking ahead to 2026, although the 
global economy remains resilient, the United States and Europe are expected to 
enter an interest rate-cutting cycle, which may stimulate consumption and 
investment. In addition, continued expansion of global trade is expected to 
support Taiwan’s export performance and private investment. However, due to 
the high base effect in 2025, overall economic growth in 2026 is expected to be 
relatively moderate. The Taiwan Institute of Economic Research (TIER) 
forecasts a GDP growth rate of 4.05% for 2025. 

Furthermore, while global economic conditions in 2026 may be supported 
by AI-related investments and accommodative monetary policies, rising global 
protectionism and increasing tariff barriers could drive up product import costs. 
In addition, geopolitical risks that disrupt supply chains or fluctuations in energy 
prices may affect the stability of end-product supply and the Company’s gross 
margin structure. The Company will continue to strengthen its supply chain 
management and risk control capabilities to respond effectively to changes in 
the external environment and maintain stable operational growth. 

 

Chairman: Cheng-Hsien Yu 

Manager: Pao-Yung Lin 

Accounting Manager: Jin-Ding Liu 
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Appendix 2 
Senao International Co., Ltd. 

Audit Committee Report 
 

The Board of Directors has prepared this Company’s 2025 financial 
statements (including consolidated financial statements), which have been 
audited by external auditors Ming-I Wang and Yung-Chih Lin of PwC Taiwan, 
together with the business report and proposal of earning distribution plan. We 
have examined above statements and reports and found no irregularities. We 
hereby report as above in accordance with Article 14-4 of the Securities and 
Exchange Act and Article 219 of the Company Act. Please kindly review. 
 

To 
 

The Company’s 2026 General Shareholders’ Meeting 
 
 
 

  Senao International Co., Ltd. 
 
 
 

Audit Committee Convenor: Kung-Liang Yeh 
 
 
 
 
 
 
 
 
 

 
 
 

February 11, 2026 
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Appendix 4 
Senao International Co., Ltd. 
Earnings Distribution Plan 

2025 
Unit: NT$ 

Item Amount 
Beginning undistributed retained 
earnings 

 902,368,673 

Net income of 2025 445,291,803  
Add: remeasurements of defined 

benefit plans recognized in 
retained earnings 

2,312,478  

Total amount of after-tax net income for 
the period and other items adjusted to 
the current year’s undistributed earnings 
other than after-tax net income for the 
period 

 447,604,281 

Less: Appropriation of 10% retained 
earnings for legal reserve 

 (44,760,428) 

Less: Appropriation of special reserve in 
accordance with laws 

 (19,798,515) 

Distributable retained earnings for 
current period 

 1,285,414,011 

Distribution item for current period:   
Cash dividends on Common Shares 
(NT$1.55 per share)  400,291,618 

Ending undistributed retained earnings  885,122,393 

Chairperson: Manager: Accounting Manager: 

 

The current number of outstanding shares is 258,252,657 shares, and the 
cash dividend is NT$1.55 per share. 
Note: The Company’s principle for earnings distribution is that the 

distributable retained earnings of 2025 should be distributed with 
priority. 
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Appendix 5 
Senao International Co., Ltd. 

Articles of Incorporation 

Chapter I General Provisions 
Article 1: The Company is organized in accordance with the Company Act and 

named Senao International Co., Ltd. (hereinafter referred to as “the 
Company”.) (The Company’s name in English is Senao International Co., 
Ltd.) 

Article 2: The scope of business of the Company is as follows: 
1. CC01060 Wired Communication Mechanical Equipment 

Manufacturing. 
2. CC01070 Wireless Communication Mechanical Equipment 

Manufacturing. 
3. CC01110 Computer and Peripheral Equipment Manufacturing. 
4. E605010 Computer Equipment Installation 
5. F118010 Wholesale of Computer Software. 
6. F218010 Retail Sale of Computer Software. 
7. I301010 Information Software Services. 
8. I301020 Data Processing Services. 
9. I301030 Electronic Information Supply Services. 
10. CB01020 Affairs Machine Manufacturing. 
11. F113050 Wholesale of Computers and Clerical Machinery Equipment. 
12. F213030 Retail Sale of Computers and Clerical Machinery Equipment. 
13. CC01090 Manufacture of Batteries and Accumulators. 
14. F113110 Wholesale of Batteries. 
15. F213110 Retail Sale of Batteries. 
16. CC01100 Controlled Telecommunications Radio-Frequency Devices 

and Materials Manufacturing. 
17. F113070 Wholesale of Telecommunication Apparatus. 
18. F213060 Retail Sale of Telecommunication Apparatus 
19. IE01010 Telecommunications Service Number Agencies 
20. CC01030 Electrical Appliances and Audiovisual Electronic Products 

Manufacturing. 
21. F113020 Wholesale of Electrical Appliances. 
22. F213010 Retail Sale of Electrical Appliances. 
23. J303010 Magazine (Periodical) Publishing. 
24. F401010 International Trade. 
25. I103060 Management Consulting. 
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26. JE01010 Rental and Leasing. 
27. IZ99990 Other Industrial and Commercial Services. 
28. F108031 Wholesale of Medical Devices. 
29. F208031 Retail Sale of Medical Apparatus. 
30. F102020 Wholesale of Edible Fat and Oil. 
31. F102030 Wholesale of Tobacco and Alcohol. 
32. F102040 Wholesale of Nonalcoholic Beverages. 
33. F102170 Wholesale of Foods and Groceries. 
34. F104110 Wholesale of Cloths, Garments, Shoes, Hats, Umbrellas and 

Clothing Accessories. 
35. F105050 Wholesale of Furniture, Bedding Kitchen Utensils and 

Fixtures. 
36. F106010 Wholesale of Hardware. 
37. F106020 Wholesale of Daily Commodities. 
38. F108040 Wholesale of Cosmetics. 
39. F109070 Wholesale of Culture, Education, Musical Instruments and 

Educational Entertainment Supplies 
40. F110010 Wholesale of Clocks and Watches. 
41. F110020 Wholesale of Glasses. 
42. F111090 Wholesale of Building Materials. 
43. F112040 Wholesale of Petroleum Products. 
44. F113010 Wholesale of Machinery. 
45. F113030 Wholesale of Precision Instruments. 
46. F113060 Wholesale of Measuring Instruments. 
47. F114010 Wholesale of Motor Vehicles. 
48. F114030 Wholesale of Motor Vehicle Parts and Motorcycle Parts, 

Accessories. 
49. F114040 Wholesale of Bicycle and Component Parts Thereof. 
50. F114050 Wholesale of Tires. 
51. F115010 Wholesale of Jewelry and Precious Metals. 
52. F116010 Wholesale of Camera Equipment. 
53. F119010 Wholesale of Electronic Materials 
54. F201010 Retail Sale of Agricultural Products. 
55. F201020 Retail Sale of Livestock Products. 
56. F201050 Retail sale of Fishing Tackles. 
57. F201070 Retail sale of Flowers. 
58. F201090 Retail Sale of Ornamental Fishes. 
59. F201990 Retail Sale of Other Agricultural, Livestock and Aquaculture 
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Products. 
60. F202010 Retail Sale of Feeds. 
61. F203010 Retail Sale of Food, Grocery and Beverage. 
62. F203020 Retail Sale of Tobacco and Alcohol. 
63. F204110 Retail Sale of Cloths, Garments, Shoes, Hats, Umbrellas and 

Clothing Accessories. 
64. F205040 Retail Sale of Furniture, Bedding Kitchen Utensils and 

Fixtures. 
65. F206010 Retail Sale of Hardware. 
66. F206020 Retail Sale of daily commodities. 
67. F206050 Retail Sale of Pet Food and Supplies. 
68. F207030 Retail Sale of Cleaning Supplies. 
69. F207050 Retail Sale of Fertilizer. 
70. F208040 Retail Sale of Cosmetics. 
71. F208050 Retail Over-the-counter drugs class B. 
72. F209060 Retail Sale of Culture, Education, Musical Instruments and 

Educational Entertainment Supplies. 
73. F210010 Retail Sale of Watches and Clocks. 
74. F210020 Retail Sale of Glasses. 
75. F211010 Retail Sale of Building Materials. 
76. F212050 Retail Sale of Petroleum Products. 
77. F213040 Retail Sale of Precision Instruments. 
78. F213050 Retail Sale of Measuring Instruments. 
79. F213080 Retail Sale of Motor Vehicles. 
80. F214010 Retail Sale of Motor Vehicles. 
81. F214020 Retail Sale of Motorcycles. 
82. F214030 Retail Sale of Motor Vehicle Parts and Motorcycle Parts, 

Accessories. 
83. F214040 Retail Sale of Bicycle and Component Parts Thereof. 
84. F214050 Retail Sale of Tires. 
85. F215010 Retail Sale of Jewelry and Precious Metals. 
86. F216010 Retail Sale of Camera Equipment. 
87. F219010 Retail Sale of Electronic Materials. 
88. F299990 Retail Sale of Other Products. 
89. F301010 Department Stores. 
90. F301020 Supermarkets. 
91. F399010 Convenience Stores. 
92. F399040 Retail Sale No Storefront. 
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93. F399990 Retail sale of Other Integrated. 
94. G801010 Warehousing. 
95. F401161 Tobacco Products Import. 
96. F401171 Alcohol Products Importation. 
97. F106060 Wholesale of Pet Food and Supplies. 
98. F107030 Wholesale of Cleaning Supplies. 
99. F107070 Wholesale of Veterinary Drugs. 
100. F207070 Retail Sale of Veterinary Drugs. 
101. F207080 Retail Sale of Environmental Agents. 
102. F207990 Retail Sale of Other Chemical Products. 
103. ZZ99999 All business items that are not prohibited or restricted by 

law, except those that are subject to special approval. 
Article 3: The Company is headquartered in New Taipei City and when necessary 

may establish branches at home and abroad as resolved by the Board of 
Directors and approved by the competent authority. 

Article 4: The Company may act as a guarantor. 

Chapter II Shares 
Article 5: The authorized capital of the Company is NT$4.5 billion consisting of 450 

million shares. The par value of each share is NT$10, and such shares can 
be issued in separate installments. 
Among these shares, 20 million shares are reserved for the holders of 
employee stock warrants, and the Board of Directors is authorized to issue 
the shares in separate installments.  

Article 6: The Company’s total amount of investment in other businesses is not 
subject to the limitation of 40% of the Company’s paid-in capital under 
Article 13 of the Company Act. 

Article 7: The share certificates of the Company shall without exception be in 
registered form, signed by, or affixed with seals of the director representing 
the Company, and authenticated by the competent authority before issuance. 
Shares issued by the Company need not be in certificate form, but shall be 
registered with centralized securities depository enterprises. 

Article 8: Deleted. 
Article 9: The shareholders of the Company shall process the shareholder services 

such as transfer of share ownership, creation of pledge, removal of pledge, 
reporting of loss, inheritance of shares, gift, reporting of specimen chop 
loss or change, or change of address, etc., in accordance with the 
“Regulations Governing the Administration of Shareholder Services of 
Public Companies” announced by the competent authority in addition to 
the relevant securities laws and regulations. 

Article 10: All entries in the shareholders register due to share transfers shall be 
suspended for 60 days prior to a general shareholders’ meeting, or for 30 
days prior to an extraordinary shareholders’ meeting, or for 5 days prior to 
the record date fixed for distributing dividends, bonus, or any other benefit.  
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Chapter III Shareholders’ Meeting 
Article 11: Shareholders’ meetings of the Company are of two kinds: general 

shareholders’ meetings and extraordinary shareholders’ meetings. The 
general shareholders’ meeting is convened once per year within six months 
from the close of the fiscal year. Extraordinary shareholders’ meetings may 
be convened in accordance with applicable laws and regulations whenever 
necessary. 

Article 11-1: During the convention of the shareholders’ meeting, video conference or 
other methods announced by the central competent authority may be 
adopted. 

Article 12: The chairman shall chair the Shareholders’ meeting and the meeting of the 
Board of Directors internally, and represent the Company in external 
matters. When the chairman of the Board is on leave or unable to perform 
his/her duties, the vice chairman shall act on the chairman’s behalf. If vice 
chairman is also on leave or unable to perform his/her duties or there is no 
vice chairman appointed in accordance with Article 19 herein, the chairman 
shall designate a director to act on his/her behalf. 

Article 13: For general shareholders’ meeting, the notice of meeting shall be served to 
each shareholder at least thirty days prior to the meeting; for extraordinary 
shareholders’ meeting, a notice of meeting shall be served to each 
shareholder at least fifteen days prior to the meeting. The notice of meeting 
shall specify the date, location and reasons for convening the meeting.  

Article 14: A shareholder unable to attend the shareholders’ meeting in person may 
appoint a proxy to attend the meeting by using the proxy form issued by 
the Company and specifying the scope of proxy, which shall be signed and 
chopped by the shareholder. 

Article 15: Unless otherwise regulated by the laws, each shareholder of the Company 
is entitled to one vote per share.  

Article 16: Except as otherwise provided by the Company Act, resolutions of a 
Shareholders’ meeting shall be adopted at a meeting attended by 
shareholders representing a majority of the total number of issued shares 
and at which meeting a majority of the shareholders vote in favor of such 
resolutions. 

Chapter IV Directors and the Audit Committee 
Article 17: The Company shall have nine to thirteen directors to be elected from 

persons having legal capacity at a shareholders’ meeting. Each director 
shall hold office for a term of three years and is eligible for re-election. 
Starting from the tenth term of the Board of Directors, the number of 
independent directors, among the aforementioned number of directors, 
shall be no less than three, and shall be no less than one fifth of the total 
number of directors. 
Election of directors shall adopt the candidate nomination measure and 
directors shall be elected from among the list of candidates for directors by 
the shareholders’ meeting in accordance with Article 192-1 of the 
Company Act. 
Independent and non-independent directors shall be elected at the same 
time, but in separately calculated numbers. 
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Matters regarding professional qualification, restrictions on shareholdings, 
concurrent positions held, determination of independency, method of 
nomination and election and other matters for compliance with respect to 
independent directors shall be subject to the rules prescribed by the 
securities governing authorities. 

Article 17-1: Pursuant to Article 14-4 of the Securities and Exchange Act, starting from 
the tenth term of the Board of Directors, the Company shall set up the Audit 
Committee, which shall consist of the entire independent directors. 
The members of the Audit Committee exercise of duties and other matters 
of compliance shall be handled in accordance with relevant laws and 
regulations, and the Board of Directors shall establish the Audit Committee 
Charter. 

Article 18: The Board shall be formed by the directors and shall perform the following 
functions: 
1. Prepare the business plan. 
2. Propose the distribution of profits or offsetting of deficit. 
3. Propose the adjustment to capital. 
4. Compose material rules and regulations and the Company’s Articles 

of Incorporation. 
5. Appoint and dismiss the Company’s President and Vice President. 
6. Establish or withdraw branch units. 
7. Prepare annual budgets and financial statements. 
8. Appoint and dismiss financial, accounting and internal auditing 

officers. 
9. Propose changes to the company name or trademark. 
10. Approve long-term equity investments over NT$30 million 

(inclusive). 
11. For item 9 and 10, resolution by consent of a two-thirds of the 

directors present at a meeting attended by over majority of the 
directors shall be reached. 

12. Other functions prescribed by the Company Act or the Shareholders’ 
meeting. 

Article 19: The Board shall be formed by the directors. The chairman of the Board 
shall be elected from among the directors by a majority vote of the directors 
present at a meeting attended by at least two-thirds of all directors. Where 
necessary, vice chairman of the Board may also be elected from among the 
directors.  

Article 20: A directors’ meeting shall be convened by the chairperson unless otherwise 
provided by the Company Act. Unless otherwise provided by the Company 
Act, resolutions of a directors’ meeting shall be adopted by a majority vote 
of the directors present at a meeting attended by a majority of all directors. 

Article 20-1: The directors’ meeting shall be held at least once every quarter, and the 
notice for the meeting shall specify the reasons for the meeting and shall 
be served to each director at least seven days prior to the meeting. A 
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directors’ meeting may be held at any time in case of an emergency. The 
notice of directors’ meeting may be served in the form of fax, e-mail, etc. 

Article 21: In case a director cannot, for cause, attend a meeting, he or she may appoint 
another director in writing as his/her proxy to attend in his/her place. A 
director may act as the proxy of only one other director. 
If the Board meeting is held in the form of video conference, those 
participated by video conference are deemed as participation in person. 

Article 22: (Deleted) 
Article 22-1: The Company may purchase liability insurance for its directors and other 

important personnel. 
Article 22-2: When the Company’s directors perform their duties for the Company, the 

Company may pay remuneration regardless of whether the Company 
operates at a profit or loss. The Board of Directors is authorized to decide 
the rates of such remuneration based on the extent of their performance at 
a level consistent with general practices in the industry. 

Chapter V Managerial Officers 
Article 23: The Company may have one president and several vice presidents. The 

appointment, dismissal and remuneration of the president shall be resolved 
by two-third of the votes of the directors present at a meeting attended by 
the majority of all directors. The appointment, dismissal and remuneration 
of the president shall be resolved by majority votes of the directors present 
at a meeting attended by a majority of all directors. 

Article 24:  The president shall adhere to the policies of the Board to manage 
Company’s affairs. 

Chapter VI: Accounting 
Article 25: The Company’s fiscal year is from January 1 to December 31 each year, 

and at the end of each fiscal year, the closing of books shall be made. 
Article 26: In accordance with Article 228 of the Company Act, at the close of each 

fiscal year, the Board of Directors shall prepare the following statements 
and records that shall be presented at a General Shareholders’ Meeting for 
recognition pursuant to the rules prescribed by the securities governing 
authorities. 
1. Business report. 
2. Financial statements. 
3. Proposal for allocating profit or covering loss. 

Article 27: If the Company records a profit in a year, the Company shall appropriate 
no less than 3% of the profit for employee’s compensation., and no more 
than 3% of the profit for director’s compensation. If, however, the 
Company has accumulated losses, profit shall first be used to offset 
accumulated losses. No less than 5% of the said employee remuneration 
shall be distributed to the rank-and-file employees. 
Employees entitled to receive the treasury shares, share warrants, bonus, 
new shares subscription, restricted shares may include the employees of the 
Company’s controlled companies meeting specific requirements set by the 
Board. 
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If after the annual closing of books there is a profit, the Company shall, 
after having provided for taxes and offset the accumulated losses of 
previous years, appropriate the 10% legal reserve and recognize or reverse 
special reserve return earnings in accordance with laws and regulations. 
The remaining balance, together with the undistributed profits of previous 
years, shall be retained or distributed upon the resolution of the 
shareholders’ meeting. 
The distributable dividends, bonuses, capital surplus or legal reserve in 
whole or in part shall be paid in cash after a resolution has been adopted by 
a majority vote at a meeting of the board of directors attended by two-thirds 
of the total number of directors. Such a distribution shall be reported to the 
shareholders’ meeting, and the requirement for resolution of the 
shareholders’ meeting in the preceding paragraph is not applicable herein. 
In order to align the Securities and Futures Bureau’s “Balanced Dividend 
Policy” with the Company’s current business environment and the goals of 
sustainable operation and long-term development, the earning distribution 
plan would focus on the stability and growth of the dividends. The total 
dividends amount shall be no less than 30% of the total distributable 
earnings of the year, among which the cash dividend ratio shall be no less 
than 10% of the total dividends.  

Chapter VII Supplemental Provisions 
Article 28: The Company may act as a guarantor according to the governmental 

regulations. 
Article 29: The Company’s charter and operational regulations shall be separately 

adopted. 
Article 30: Matters not addressed by these Articles of Incorporation shall be governed 

by the Company Act. 
Article 31: These Articles of Incorporation were adopted on May 7, 1979. The 1st 

amendment was made on August 15, 1980. The 2nd amendment was made 
on March 12, 1981. The 3rd amendment was made on February 2, 1982. 
The 4th amendment was made on May 27, 1987. The 5th amendment was 
made on July 20, 1987. The 6th amendment was made on October 28, 1992. 
The 7th amendment was made on August 26, 1993. The 8th amendment 
was made on June 2, 1994. The 9th amendment was made on March 10, 
1995. The 10th amendment was made on April 30, 1995. The 11th 
amendment was made on August 14, 1995. The 12th amendment was made 
on June 15, 1996. The 13th amendment was made on May 30, 1997. The 
14th amendment was made on April 20, 1998. The 15th amendment was 
made on June 13, 2000. The 16th amendment was made on May 17, 2001. 
The 17th amendment was made on January 17, 2002. The 18th amendment 
was made on May 30, 2003. The 19th amendment was made on May 27, 
2004. The 20th amendment was made on June 14, 2005. The 21st 
amendment was made on June 14, 2006. The 22nd amendment was made 
on April 12, 2007. The 23rd amendment was made on June 13, 2008. The 
24th amendment was made on May 19, 2009. The 25th amendment was 
made on June 4, 2010. The 26th amendment was made on April 26, 2012. 
The 27th amendment was made on June 15, 2015. The 28th amendment 
was made on June 27, 2016. The 29th amendment was made on June 14, 
2018. The 30th amendment was made on June 14, 2019. The 31st 
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amendment was made on August 18, 2021. The 32nd amendment was 
made on June 15, 2022. The 33rd amendment was made on May 20, 2024. 
The 34th amendment was made on May 28, 2025. 

  



- 58 - 

 
Appendix 6 

Senao International Co., Ltd. 
Rules of Procedure for Shareholders Meetings 

(Amended by the General Shareholders’ Meeting on June 14, 2006) 
(Amended by the General Shareholders’ Meeting on June 27, 2016) 

(Amended by the General Shareholders’ Meeting on August 18, 2021) 
 

1. The Company’s shareholders’ meeting shall be proceeded with in 
accordance with the Rules. Relevant laws and regulations shall govern 
matters not provided in the Rules. 

2. The Company shall furnish the attending shareholders with an attendance 
book to sign at the shareholders’ meeting, or attending shareholders may 
hand in a sign-in card in lieu of signing in. The number of shares in 
attendance shall be calculated according to the shares indicated by the 
attendance book and sign-in cards handed in plus the number of shares 
whose voting rights are exercised by correspondence or electronically. 

3. Attendance and voting at shareholders' meetings shall be calculated based 
on number of shares. 

4. The venue for a shareholders' meeting shall be the premises of the Company, 
or a place easily accessible to shareholders and suitable for a shareholders' 
meeting. The meeting may begin no earlier than 9 a.m. and no later than 3 
p.m. 

5. If a shareholders' meeting is convened by the Board of Directors, the 
meeting shall be chaired by the chairperson of the Board. When the 
chairperson of the Board is on leave or for any reason is unable to exercise 
the powers of the chairperson, the vice chairperson shall act on behalf the 
chairperson; if there is no vice chairperson or the vice chairperson also is 
on leave or for any reason is unable to exercise the powers of the vice 
chairperson, the chairperson shall appoint one of the managing directors to 
act as a chairperson, or, if there are no managing directors, one of the 
directors shall be appointed to act as a chairperson. Where the chairperson 
does not make such a designation, the managing directors or the directors 
shall select one person from among themselves one person to serve as a 
chairperson. If a shareholders' meeting is convened by a party with power 
to convene but other than the Board of Directors, the convening party shall 
chair the meeting. When there are two or more such convening parties, they 
shall mutually select a chairperson from among themselves. 

6. The Company may appoint its attorneys, certified public accountants, or 
related persons to attend a shareholders' meeting. Staff handling 
administrative affairs of a shareholders' meeting shall wear identification 
cards or arm bands. 

7. The company shall make an audio and video recording of the entire 



- 59 - 

Shareholders’ meeting and retain the recorded materials for at least one (1) 
year. 

8. The chairperson shall call the meeting to order at the appointed meeting 
time, and announce relevant information regarding number of shares with 
no voting rights and number of shares held by attending shareholders. 
However, when the attending shareholders do not represent a majority of 
the total number of issued shares, the chairperson may announce a 
postponement, provided that no more than two (2) such postponements, for 
a combined total of no more than one (1) hour, may be made. If the quorum 
is not met after two (2) postponements but the attending shareholders 
represent one third or more of the total number of issued shares, a tentative 
resolution may be adopted pursuant to Paragraph 1, Article 175 of the 
Company Act. When, prior to conclusion of the meeting, the attending 
shareholders represent a majority of the total number of issued shares, the 
chairperson may resubmit the tentative resolution for a vote by the 
shareholders’ meeting pursuant to Article 174 of the Company Act. 

9. If a shareholders' meeting is convened by the Board of Directors, the 
meeting agenda shall be set by the Board of Directors. The meeting shall 
proceed in the order set by the agenda, which may not be changed without 
a resolution of the shareholders' meeting. The provisions of the preceding 
paragraph apply mutatis mutandis to a shareholders' meeting convened by 
a party with the power to convene that is not the board of directors. The 
chairperson may not declare the meeting adjourned prior to completion of 
deliberation on the meeting agenda of the preceding two paragraphs 
(including special motions). After the meeting adjourned, shareholders may 
not select another person to serve as chairperson and continue the meeting 
at the same location or other location. During the shareholders’ meeting, if 
the chairperson announces the adjournment of the meeting in violation of 
the Rules, other members of the Board shall promptly assist the attending 
shareholders to elect, by a majority of votes represented by attending 
shareholders in the meeting, another person to serve as chairperson and 
continue the meeting in accordance with due procedures. 

10. When a shareholder attending the meeting wishes to speak, a speech note 
shall be filled out with summary of the speech, the shareholder’s account 
number (or the number of attendance card) and the account name of the 
shareholder. The chairperson shall determine the sequence of shareholders’ 
speeches. If any attending shareholder at the meeting submits a speech note 
but does not speak, no speech should be deemed to have been made by the 
shareholder. In case the content of the speech of a shareholder are 
inconsistent with the contents of the speech note, the contents of actual 
speech shall prevail. Unless otherwise permitted by the chairperson and the 
speaking shareholder, no shareholder shall interrupt the speech of the 
speaking shareholder; otherwise, the chairperson shall stop such 
interruptions. 
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11. For the same proposal, each shareholder shall not speak twice without the 
chairperson’s consent, with a maximum of five (5) minutes for each speech. 
The chairperson may stop the speech of any shareholder who violates the 
above rules or exceeds the scope of the agenda. 

12. When a juristic person is appointed to attend as proxy, it may designate 
only one person to represent it in the meeting. When a juristic person 
shareholder appoints two or more representatives to attend a Shareholders’ 
meeting, only one of the representatives appointed may speak on the same 
proposal. 

13. After an attending shareholder has spoken, the chairperson may respond in 
person or direct relevant personnel to respond. 

14. When the chairperson is of the opinion that a proposal has been discussed 
sufficiently to put it to a vote, the chairperson may announce the discussion 
closed and call for a vote. 

15. Vote monitoring and counting personnel for the voting on a proposal shall 
be appointed by the chairperson, provided that all monitoring personnel 
shall be shareholders of the Company. The results of the voting shall be 
announced on-site at the meeting, and a record made of the vote. 

16. When a meeting is in progress, the chairperson may announce a break based 
on time considerations. 

17. Except as otherwise provided in the Company Act and in the Company's 
Articles of Incorporation, the passage of a proposal shall require an 
affirmative vote of a majority of the voting rights represented by the 
attending shareholders. 

18. When there is an amendment or an alternative to a proposal, the chairperson 
shall present the amended or alternative proposal together with the original 
proposal and decide the order in which they will be put to a vote. When 
anyone among them is passed, the other proposals will then be deemed to 
be rejected, and no further voting shall be required. 

19. The chairperson may direct the proctors or security personnel to help 
maintain order at the meeting place. When proctors or security personnel 
help maintain order at the meeting place, they shall wear an armband 
bearing the word "Proctor." 

20. Matters not specified in the Rules but beneficial to the shareholders’ meeting 
may be added or amended to the Rules, provided that no violations of laws 
and preceding regulations are made. 

21. These Rules, and any amendments or abrogation hereto, shall be 
implemented after adoption by shareholders' meetings.  
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Appendix 7 
Senao International Co., Ltd. 

Shareholdings by the Directors 
(I) The Company’s paid-in capital is NT$2,582,526,570 with total 

258,252,657 shares issued. 
(II) Pursuant to Article 26 of the Securities and Exchange Act, the minimum 

number of shares required to be held by all the directors is 12,000,000 
shares. (Since the Company has two or more independent directors, 
shareholdings requirement of all directors other than the independent 
directors shall be decreased by 20%.) 

(III) As of the share register closure date (March 29, 2026) for this General 
Shareholders’ Meeting, the numbers of shares held by individual and all 
directors are as follows, which complies with the minimum shareholding 
requirement by Article 26 of the Securities and Exchange Act. 

Title Name 

Shareholding as of the share 
register closure date 

Number of 
shareholdings Percentage 

Chairman (Note 1) Cheng-Hsien Yu 71,773,155 27.79% 
Vice Chairman 

(Note 2) Pao-Yung Lin 14,820,975 5.74% 

Director (Note 1) Wen-Chiyh Lin 71,773,155 27.79% 
Director (Note 1) Chung-Yung Chia 71,773,155 27.79% 
Director (Note 1) Hsueh-Hai Hu 71,773,155 27.79% 
Director (Note 1) Su-Chiu Ke 71,773,155 27.79% 
Director (Note 2) Cheng-Feng Lin 14,820,975 5.74% 
Director (Note 2) Cheng-Kang Lin 14,820,975 5.74% 

Independent 
Director Kung-Liang Yeh 0 0% 

Independent 
Director Fu-Hai Yeh 0 0% 

Independent 
Director Wen-Tsan Wu 0 0% 

Independent 
Director Min-Ching Cheng 0 0% 

Independent 
Director Ying-Chi Ho 0 0% 

Total shareholdings of all directors 86,594,130 33.53% 
Note 1: Representative of the Chunghwa Telecom Co., Ltd. 
Note 2: Representative of the Cheng Kang Investment Co., Ltd. 
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